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MAKING FRIENDS IN SOCIAL MEDIA

LINKEDIN

MIKE,
LET'S BE
FRIENDS.

FLEASE SUBMIT \‘\l
YOUR RESUME,
TWO LETTERS OF
RECOMMENDATION
AND A BLOOD
SAMPLE.

SURE, You
AND I ARE
BOTH FRIENDS
WITH MaRK.
LET'S CONNECT!

TWITTER

MIKE,
LET'S BE
FRIENDS.

I AM MIKE'S ROBOT.
YOUR REQUEST
FOR FRIENDSHIFP
Has BEEN
AUTO-APPROVED.

Social Media’s Importance Today

It can seem like the perfect
storm...markets are down, lay-
offs are up, the world economy is
crunching to a halt. Nowadays the
media you get (whether by turn-
ing on the TV or flipping open your
laptop) is nothing but doom and
gloom, and it’s getting to you.

Yet at the same time social media
use is on the rise. Maybe it’s not
just a coincidence. Maybe people
are trying to reach out and plug
back into social communities that
they’ve long been absent from. It’s
almost as though the arc of tech-
nology is coming to a point where
it has great potential for turning
us back to our community roots.

You know that for for success in
your career, it’s crucial to get con-
nected and stay connected. Essen-
tially, social media is about making
normal connections with other
human beings you have some-
thing in common with. That'’s it.

There’s something about having

a conversation that fulfills a basic
human need for communica-
tion. Social media allows people
to discover commonalities that
might otherwise be exposed only
by chance. But social media is just
a platform: what you get out of it
depends on how you use it.

Some people will get into a com-

munity online and forget that they
are people: they turn into robots.
They send form e-mails, use auto-
replies, and as a result their com-
munication is forced. What you
say needs to always sound natural
and be relevant to the conversa-
tion at hand.

This paper is meant to show you
some tricks to avoid being a robot
and stay human in your commu-
nication through social media.
Caveat: I’'m no social media expert
or anthing. | just happen to find
social media very useful tools and
if you get anything out of this pa-
per, then it’s met its purpose.



(Principle 1: Being Interested Principle 2: Meeting People In )

is More Important than Being . . Person is More Important Now
Interesting P rinci p I es than Ever

Being interested in professional While all these tools may seem
topics in general and in others in for social media mastery very high-tech, and consequent-
particular is a key ingredient to ly impersonal, nothing could be
successfully using social media. further from the truth. Just

because you are doing

\ things to fortify your
personal brand online,
doesn’t mean you can

stop doing old-fashioned

in-person socializing. In fact,
N\ the paradox of social media is

that it increases the amount of
person-to-person contact you’re
like

If you're too inwardly focused on
your own priorities and prob-
lems, you're not getting it.
During this recession,
just when you may be
most blinded by your
own job anxieties, is
the most important
time to reach out to oth-
ers.

\_ /

Principles into Practice

So, how does one apply these two principles to real
life? I’ll give you specific examples for Twitter, LinkedIn,
Facebook and other social media applications.

I’ll be calling out specific examples of tools that very well could be outdated years or even
months from now (now being May 2009). So be it. It’s important to keep up with the changing
dynamics of tech tools, but remember that the underlying principles of connecting with people
and being relevant are always going to be the same.

Linked [{})

facebook.
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TWitter ¥ TweetDeck
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“The cocktail party”

Group: contacts Search: #contentstrateqgy
. «pr Must-read post: "Content Muh uh. Richer tools+more
Yes, Twitter can connect “friends, S § 2 = )
. . ) | strategy pushes traditional i content+need for

family, and co-workers.” but its most marketing monologues to the u% 4 curation=deepens the editing l
valuable function—the one that most side in favor of taxonomical function. Workflow is pivotal.
Twitter users single out—is its ability narratives." httpy/tr.im/kLua @danbarley #contentstrateqy
to connect you with people you don’t @RSGracey
know. In that it’s completely unlike iE L[+ Fri OB May 10:13 =l & jettmacintyre, Fri 08 May 09:35 via 5
other social-media platforms such as \ _ 0Old saybrook is a beautiful r 3 ,! RT @danbarley: Is the editor a
LinkedIn or Facebook, which require seaside village, but nothing like ﬁ,‘ dying breed? Or rather, what is
permission to connect and which #tendingtropics A0 the future of editorial
even (in the case of LinkedIn) warn control?#contentstrategyover

you not to connect with anyone you to you, @jeffmacintyre

don’t know. Twitter sets no such bar-
riers. —Nancy Friedman

& rlovinger, [+] Fri 08 May 10:10 viamobile web | i5Gracey, Fri 08 May 08:0% via Search

% | Why Canada doesn't have a a0 Is the editor a dying breed? Or
Robot-Neutralizing Tips banking crisis http://tr.im/kQOHY rather, what is the future of

Think | agree that the ‘editorial
temperment piece matters. True control'?7#contentstrategy

[ ] " n.m
Space your tweets out and put conservatism. No missions.

some thought into them.

& heathr, [+] Fri OB May 10:09 via Tweetie & danbarley, Fri 0B May 0746 via Search
* ]Ic\ltlelver auto-respond to new Ah, my free Usabilla Beta B "why #contentstrategy matters”
ollowers. Account arrived today (online . from @craighromberg. I'm
usability testing fast and simple . . going to have to spend some
e Use TweetDeck to track with visual feedback) time digesting this.
the conversations of your http://usabilla.com/ ... http://bit.ly/7RMTZ (h/t @Wion)
field. Create a column for
professional contacts and a ® ATV, [+] Fri 0B May 10:07 via twhirl ® jpwest, Fri 08 May
column or more to search for % . Photo:What A $275 CPM Ad 4 Enjoying @craigbromberg's Why
T s -
key words in your industry. { Looks Like == =W #contentstrategy Matters (And
(See illustration at right.) 4 httpeftumblr.com/xj01glkjvy | ' Size Doesn't) http/bit.ly/mFdHA

(If but a tad clever for sideliners.)

How do you find people?

e If you read blogs already,
check out bloggers’ actual sites

(not RSS) for signs they use Last Updated: 1049 with O replies
Twitter.
. your address book. Do this Going along with principle two,
e If you have the e-mail “ ”
regularly, every month or so. attend local “tweetups,” low-key

addresses of contacts in your
field, make sure they are

input into your e-mail account
contacts and then use Twitter’s
Find People function to

check Twitter profiles against

casual, food-centered networking
e Use search.twitter.com for key events that connect twitterers
words. Find people to follow from a given geographic area and/
from a wide variety of fields or interest sub-set.
and conversations.



Facebook

The above image is a visualization of my network of Facebook friends, created by the application
Nexus. It’s fascinating to see the different clusters I am connected with, separated by age, interest or
place. Install this application and discover connections between groups you know!

Facebook is a fun place, and I'm
not here to caution you about not

posting drunken photos or political

declarations: there are plenty of
other people willing to lecture you
and | don’t do didactic so good.

In fact, unless you want to convey
that you're a robot, you ought to
personalize your Facebook profile
by writing status updates, writing
on others’ walls, sharing relevant
links, joining groups, becoming

a fan of organizational pages,

etc. Bonus points if you have a
blog that you can feed into your

Facebook profile.

My policy with Facebook is
generally only to connect with
someone who I've met in person.
But you can find people through
different ways that you may want
to connect with on Facebook.

How do you find people?
Search by geographic area,

common interests, school and
e-mail address book.




LinkedIn

In addition to having complete
information on your profile,
you’ve got to connect with people
through connections, recommen-
dations and answers to others’
questions.

How do you find people?

If you have the e-mail addresses of
contacts in your field, make sure
they are input into your e-mail
account contacts and then enter
your e-mail login to LinkedIn to
check against entered profiles. Do
this regularly, every month or so.

e Groups: Join groups based on
your education, profession
and interests. Some groups are
very active, with discussion
boards, job postings and even
live events.

e Answers: A unique opportu-
nity to show your expertise
and help others on LinkedIn is
to answer questions posed by
your network and the LinkedIn
network at large. (See graphic
at right.)

The LinkedIn blog, http://blog.
linkedin.com/, has a continual
stream of articles about how to
take advantage of the service’s
function.

Advanced Answers Search

Angwers Home

My Q&5 B Ask a Question § An

ull ' Get insights from target customers and industry experts us

Answer Questions

Recommended categories for you:

Ask a Question

Thousands of professionals are
avallable to give you an answer * Business Plans
Mext

New Questions From Your Network

Q Wheo are nationally known experts on financial planning for
© unmarried couples?
1 answer | Asked by Susan Weiner, CFA (Ejl 9 hiours ago in Retirement and Estate Planning

Q Do you have plans to attend the Biotechnology Industry
Organization BIO2009 International Convention, May 18 - 21 in
Atlanta, Georgia?

E anzwers | Asked by Jeffrey Taylor |_’Ej| 12 hours ago in Verture Capital and Private Equity
Bictech

Q Do you know of good examples of 'foreign' companies using soci
© media effectively to reach western (B2B) buyers?

0 anzwers | Asked by Rusty Weston [Eul 14 hourz ago in Offshoring and Outsourcing,
Irternationalization and Localization

Q Good source of generic market CE market data?
1 anzwer | Asked by Kurt Haug [E]l 17 hours ago inWireless

Q Motivation...

18 answers | Azked by Danny Small - Life & Business Coach |;Ej| 18 hours ago in Mertoring

more open guestion

This Week’s Top Experts

Experts Answers [ This Week
1. FRANK FEATHER + "2020 Forecasts" - see all 291
my answers

eBusiness Futurist / Strategist / Ex-Banker eStart-up /
Fe-invent f Turmaround CEQ elnnovation + Change Agent

# Best Answers i LUsing Linkedin (977, Organizationsl
Development (45, Change Management (387, ..
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